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Why Agritourism?

* Expanded sale of agricultural commodities

* Increases diversification and resilience

» Job creation and more roles for women and youth

e Treasures cultural and environmental heritage

« New markets and opportunity to add value

 Promotes partnership and community
collaboration

« Strengthens the tourist offer

* Revalues the rural way of life and builds local

pride




Barriers that have inhibited agro-tourism
development in the Caribbean include:

 |nsufficient innovation in the agrifood sector

 Limited financial resources and investment to scale
and diversify operations

* |nconsistent volume and quality of locally grown
food

* Propensity to import food rather than source local

» Attention focused on developing traditional mass
tourism

 |nsufficient cross-sector policies and programmes




[ICA's VISION

Agritourism should be inclusive of different
types of farms and farmers, take into account

national food supply requirements, and actively
address the need to shift consumer demands
to locally viable food sources.




Turning challenges into opportunities

We must be clear in our minds who are
to benefit from tourism. Communities

cannot be an after-thought.
(Harvey, 2019)

* Linking local farmers to the hospitality sector: communicating needs from both ends

* Promotion of natural remedies and organic treatments to enhance health and wellness.
» Sharing of agricultural heritage: craft, visits to old plantations, agricultural museums, etc.
* Local food festivals and culinary traditions.

* Farm-based activities: rural bed & breakfasts and farm tours.

 Community-based initiatives: village fairs, rum shop tours and community markets.




[ICA has over 20 years of experience working on
improving Agritourism Linkages throughout the Americas

Our focus:

» Diversifying the productive activities of agriculture: new agribusinesses

Adding value to family farming products and traditional know-how

* Generating employment - rural women and youth

» Linking agriculture with commerce, lodging, gastronomy, and
transportation

» Conserving and promoting the sustainable use of biodiversity.

* Promoting short marketing circuits

* Developing rural territories
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Examples of lIICA's actions

Encouraging chefs to create menus around local food and serve as
ambassadors of local cuisine and food culture, via creation of
Caribbean Culinary Alliance and Chefs for Development

Policy and strategy initiatives at the regional and national levels to
foster coordination, engagement and collective action to address
agritourism linkage gaps and promote investment

Support to hotelier-farmers linkages through hotel procurement-
chef-farmer exchanges; facilitating supplier-buyer arrangements;
building capacity of farmers to meet hotel food specifications

Development of rural tourism enterprises that package rural
communities’ heritage, agricultural production and nature into
visitor attractions
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Agro-ecoturismo:

Bases para el Disefio de un
Proyecto de Turismo Innovador

Examples of IICA's actions e

GIRA AGROECOTURISTICA LATINDAMERICANA
Cogta Rica 2017

1 al 8 de maye 2017
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*  Build capacity of farmers to serve the tourism markets
with quality and consistency

« Strengthen supply chain logistics for distribution of
agri commodities to hotel sector

More work is
needed to:

« Support countries’ agricultural and culinary heritage
through documentation, training, staging of festivals,
public relations

* Incentivize local sourcing through sensitization of
e O chefs, environmental/climate smart certification
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W STl o U S schemes and information exchange

* Develop and strengthen rural tourism experiences
that leverage food, culture, heritage, wellness and
nature

* [nvest in the creation of value-added agri-products
that can be supplied to the tourism sector




Join forces with IICA to

promote sustainable and |
inclusive agritourism
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